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Abstrak 
THE INFLUENCE OF PUBLIC RELATIONS ROLE OF PT ISTANA ARGO KENCANA 
TOWARD BRAND AWARENESSOF SANKEN PRODUCT 
OBJECTIVE, to  know about the effect of PT Istana Argo Kencana Public Relations as a 
electronics companies supplier in creating Brand Awareness. METHODOLOGY that used in 
this report are quantitative research methods through a questionare survey based on PT Istana 
Argo Kencana employees, the number of samples is equal to 75 respondens and using validity, 
reliability, correlation, regretion and normality methods. ANALYSIS, the results obtained using 
SPSS found that the effect of Public Relations on Brand Awareness in PT Istana Argo Kencana 
are 14,9% while the rest is 85,1% Effect by variables or other factors. CONCLUSION, through 
the Public Relations, writer can find out how much Brand Awareness PT Istana Argo Kencana 
In addition, Brand Awareness can also be used as a measure to success of the PT Istana Argo 
Kencana, foremost Public Relations division of the company if the company's strategy has been 
successful or not. 
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Abstrak 
TUJUAN, untuk mengetahui pengaruh public relations PT Istana Argo Kencana sebagai 
perusahaan penyedia barang elektronik dalam menciptakan brand awareness. METODOLOGI, 
metodologi yang digunakan dalam laporan ini adalah metode penelitian kuantitatif melalui 
survey kuesioner dengan populasi karyawan PT Istana Argo Kencana sebanyak 75 responden 
dan menggunakan uji validitas, reliabilitas, korelasi, regresi dan normalitas. ANALISIS, Hasil 
analisis yang didapat menggunakan program SPSS ditemukan bahwa pengaruh Public Relations 
terhadap Brand Awareness dalam PT. Istana Argo Kencana sebesar 14,9% sedangkan sisanya 
85,1% dipengaruhi oleh variabel atau faktor lain. SIMPULAN, melalui public relations penulis 
dapat mengetahui seberapa besar kesadaran merk produk PT Istana Argo Kencana. Selain itu, 
brand awareness juga dapat dijadikan sebagai tolak ukur keberhasilan pihak PT Istana Argo 
Kencana terutama divisi public relations perusahaan apakah strategi perusahaan telah berhasil 
atau tidak.  
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